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Costa & McCrae, 1992; 

Goldberg, 1990)
Tourist Motivation 

Theory
(Travel Career Pattern, 

Peace & Lee, 2005)

QUANTITATIVE
Visitor Survey

- Snowball sampling
-Pilot study 330 visitors

Exploratory 
Factor Analysis
Multiple linear 

regression

Thematic 
analysis

QUALITATIVE
Focus group 

-expert sampling
- 9 senior level 
management tourism 
practitioners

Model evaluation
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WHO
visits Cumbria?

Replacing 
traditional socio-

demographics with 
the concept of 

personality trait

OPEN-MINDEDNESS

Intellectual curiosity, 
creativity, preference 

for novelty
(+) inventive & curious 

consistent & cautious (-)

CONSCIENTIOUSNESS

Tendency to comply 
with conventional rules, 

norms, standards
(+) efficient & organised

easy-going & careless (-)

EXTRAVERSION

Tendency to seek 
attention and social 

interaction
(+) outgoing & energetic 

solitary & reserved (-)

AGREEABLENESS

Degree of trust, 
altruism, kindness

(+) friendly & helpful
critical & uncooperative (-)

NEGATIVE 

EMOTIONALITY

Predisposition to 
psychological stress

(+) sensitive & nervous
secure & calm (-)
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Accurate visitor 
profiling

Efficient utilization 
of resources

Improved customer 
satisfaction

Reinforced 
customer loyalty

Tailored 
offerings
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to leave feedback

Black arrows towards activities indicate 
positive predictors for engagement

Red arrows towards activities indicate    
negative predictors for engagement 
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